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Summary. The article presents direct comparisons of perceived femininity and 

way, in a gendered situation of transition to parenthood. A convenient sample 

primary child care-givers. Results indicated that female targets were perceived as 
less feminine and more masculine than men. Men prefer the male targets more 
than the female ones.
Key words

Introduction

with family roles whereas perceptions of men are perceived through nondomestic 

roles are connected with child-rearing and taking care of the family, stereotypical 
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man, showed that male competence, power, and status were especially valued as 

traits even mildly related to aggression.

Gender norms are institutionally endorsed. In Poland, a maternal leave lasts 

considered the primary care-giver, whereas a father usually does not take a paternal 

self-concept is still closely linked in social perception to motherhood, and typical, 

engagement in caring for a child and images of men tendering their children are 

research, continuously working mothers of infants were viewed as less communal 
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duties was seen as the worst parent who would not receive social regard. However, 

refraining from performing household duties were seen as more masculine than 

traditionally family-oriented women and men (independently of their household 

develop traits that are stereotypically associated with the other gender (Rochlen 

In the era of pancultural social and economical changes, which together often 

more conservative views on family are still pervasive (Kwiatkowska, Nowakowska, 

perception of changing parental roles. 

Research aim  

We planned direct comparisons of perceived femininity and masculinity 

that is more feminine. Whereas those who are not involved in household chores 

The aspect of popularity was included in research due to earlier documented 
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Method

Participants

mean age = 26 yrs. old (

and female participants (30 women and 30 men assessed male images, whereas 

Procedure

actors depicted in images and stories on twelve dimensions (2 popularity items, and 

Measures 

. We chose four pictures presenting two men and two 

. In two 
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Picture 1. Images used to depict female and male targets

Both names used in short descriptions were chosen due to their popularity 
in Poland. Though stories were used to depict non-stereotypical gender roles, the 

an idea more realistic in Polish conditions. 
. Ten adjectives were used to assess 

from 1 (

Popularity

  and . 

 = .5, p < .001.

negatively associated = -.34, p
associated with femininity (  = .41, p  = .1, 
p 
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Results

femininity, masculinity, and popularity in the presented studies. Therefore, the 
scores were averaged for two female and two male images. All means and standard 

femininity, and popularity dimensions 

Dimension of social perception

Masculinity Femininity Popularity

Women 
perception 

Female targets

Male targets 

Men 
perception

Female targets

Male targets 

on the Popularity scale. Standard deviations in parentheses 

. Results indicated that there was a main 
F p  

F  
p  
F 
F p 2 = .27, and men F p 2 = .27. 

F p 2= .01, while male targets 
F p  

2

F p  
2 = .05 than in a male group. 

Popularity.  

in respect of popularity F 2 = .005, whereas men liked the male targets 
more than the female ones F p 2 = .124. Therefore, for the 

F
p 2

F 2 = .005.
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Conclusions

The presented research analyzed the social perception of mothers and fathers 

primary child care-givers in households after their transition to parenthood. We 

more masculine than male targets. However, in the case of perceived masculinity 

Results indicate that when faced with a situation involving strong gender 
stereotypes such as transition to parenthood, people easily link feminine and 

associated with parental roles. As non-typical parents, female and male targets 

 

 

However, the overall popularity of female targets was not low among male sample. 

Participants might have perceived male targets as those who have not fully 
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mothers who were deprived of their perceived femininity, at least according to men. 
With popular images in a modern culture of men tendering their children (Levant, 

participants might have liked more male than female targets.

Limitations

The study was conducted on a relatively small sample and in one cultural 

sample participated in this study, which might have limited the generalization of the 
results. 
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